WOR(l)D Policies and Procedures
SECTION 1 – Introduction
1.1- Policies and Compensation Plan Incorporated into Member Agreement
These Policies and Procedures, in their present form and as amended at the sole discreton of World Global
Network Colombia SAS (hereafer "WOR(l)D" or the "Company"), are incorporated into, and form an integral part of, the WOR(l)D Member Agreement. Throughout these Policies and Pro- cedures, when the term
"Agreement" is used, it collectvely refers to the WOR(l)D Member Applic- aton and Agreement, these Policies and Procedures, the WOR(l)D Compensaton Plan, WOR(l)D Terms of Service, and WOR(l)D Terms and
Conditons and any other document established by the Company. These documents are incorporated by reference into the WOR(l)D Member Agreement (all in their current form and as amended by WOR(l)D). It is
the responsibility of each member to read, understand, adhere to, and ensure that he or she is aware of and
operatng under the most cur- rent version of these Policies and Procedures. When sponsoring or enrolling a
new member, it is the responsibility of the sponsoring member to ensure that the applicant is provided with,
or has online access to, the most current version of these Policies and Procedures, the WOR(l)D Compensaton Plan, WOR(l)D Terms of Service, and WOR(l)D Terms and Conditons prior to his or her executon of
the member Agreement.

1.2 - Purpose of Policies
WOR(l)D is a direct sales company that markets its products through Independent afliates. It is important
to understand that your success and the success of your fellow members depends on the integrity of the
men and women who market our products and services. To clearly defne the rela- tonship that exists between members and WOR(l)D, and to explicitly set a standard for acceptable business conduct, WOR(l)D has
established the Agreement and can establish documents contained the basic rules conduct. WOR(l)D's members are required to comply with all of the Terms and Con- ditons set forth in the Agreement which
WOR(l)D may amend at its sole discreton from tme to tme, as well as all internatonal, federal, state, and
local laws governing their WOR(l)D business and their conduct. Because you may be unfamiliar with many
of these standards of practce, it is very important that you read and abide by the Agreement and the
documents contained the basic rules conduct. Please review the informaton in this manual carefully. It explains and governs the relatonship between you, as an member and the Company. If you have any questons
regarding any policy or rule, do not hesitate to seek an answer from anyone in your upline or WOR(l)D.

1.3 - Changes to the Agreement
Because internatonal, federal, state, and local laws, as well as the business environment, periodic- ally
change, WOR(l)D reserves the right to amend the Agreement and its prices in its sole and abso- lute discreton. By acceptng the terms of the member Agreement, an member agrees to abide by all amendments or
modifcatons that WOR(l)D elects to make.
Amendments shall be efectve from the publicaton without upon notce to members that the Agreement has been modifed. Notfcaton of amendments shall be published in ofcial WOR(l)D materials, or
other ways that the Company deems appropriate.

The Company shall provide or make available to all members a complete copy of the amended pro- visions by
one or more of the following methods: (1) postng on the Company's ofcial web site;
(2) electronic mail (e-mail) (3) inclusion in Company periodicals; (4) inclusion in Product orders or Bonus payments; or (5) special mailings. The contnuaton, also without any communicaton kind, of an member's
WOR(l)D business or an member's acceptance of Bonuses or Commissions const- tutes acceptance of any
and all amendments.

1.4 - Delays
WOR(l)D shall not be responsible for delays or failures in performance of its obligatons when per- formance
is made commercially impractcable due to circumstances beyond its reasonable control. This includes,
without limitaton, strikes, labor difcultes, riot, war, fre, death, reasons of force majeure curtailment of a
party's source of supply, or government decrees or orders.

1.5 - Policies and Provisions Severable
If any provision of the Agreement, in its current form or as may be amended, is found to be invalid, or unenforceable for any reason, only the invalid porton(s) of the provision shall be severed and the remaining terms
and provisions shall remain in full force and efect and shall be construed as if such invalid, or unenforceable provision never comprised a part of the Agreement.

1.6 - Waiver
The Company never gives up its right to insist on compliance with the Agreement and with the ap- plicable
laws governing the conduct of a business. No failure of WOR(l)D to exercise any right or power under the
Agreement or to insist upon strict compliance by an member with any obligaton or provision of the Agreement, and no custom or practce of the partes at variance with the terms of the Agreement, shall consttute a waiver of WOR(l)D's right to demand exact compliance with the Agreement. Waiver by WOR(l)D can
be efectuated only in writng by an authorized ofcer of the Company. WOR(l)D's waiver of any partcular
breach by an member shall not afect or impair WOR(l)D's rights with respect to any subsequent breach,
nor shall it afect in any way the rights or obligatons of any other member. Nor shall any delay or omission by WOR(l)D to exercise any right arising from a breach afect or impair WOR(l)D's rights as to that or
any subsequent breach.
The existence of any claim or cause of acton of an member against WOR(l)D shall not consttute a defence to
WOR(l)D's enforcement of any term or provision of the Agreement.

SECTION 2 - Becoming an member
2.1 - Requirements to Become a member
To become a WOR(l)D member, each applicant must:
be of the age of majority in his or her country of residence; have a valid Government's Identfcaton Card;
submit a properly completed member Applicaton in the established way by the Company and Agreement to WOR(l)D;

not report convictons and not have ongoing administratve or disciplinary proceedings which may restrict
the free and proper exercise of the actvites,
obligatons and rights, recognized within the scope of this document.

2.2 - Product Purchases
members are not required to purchase WOR(l)D products or services to sell or refer our products.

2.3 - Member Benefits
Once a member Applicaton and Agreement has been accepted by WOR(l)D, the benefts of the Compensaton Plan and the member Agreement are available to the new member. These benefts in- clude the right
to:
Sell WOR(l)D Products and Services;
Partcipate in the WOR(l)D Compensaton Plan (receive Bonuses and Commissions, if eligible);
Sponsor other individuals as Customers or members into the WOR(l)D business and thereby, build a marketing organizaton and progress through the WOR(l)D Compensaton Plan;
Receive periodic WOR(l)D literature and other WOR(l)D communicatons;
Partcipate in WOR(l)D-sponsored support, service, training, motvatonal and recogniton func- tons,
upon payment of appropriate charges, if applicable;
Partcipate in promotonal and incentve contests and programs sponsored by WOR(l)D for its members.
Use names, images, trademarks and logos of the company only for purposes related to actvites as member
and within the limits established by the Company.

SECTION 3 - Operating a WOR(l)D Business
3.1 - Adherence to the WOR(l)D Compensation Plan
Members must adhere to the terms of the WOR(l)D Compensaton Plan as set forth in ofcial WOR(l)D
literature.
Members must conduct their business exclusively through one business account. The other possible accounts
that have been registered under the same person will be immediately closed without the member can
make any kind of claim with respect to orders, commissions or any type of beneft gen- erated in these other
accounts.
Members shall not ofer the WOR(l)D Opportunity through, or in combinaton with, any other sys- tem, program, or method of marketng or communicaton other than that specifcally set forth in of- fcial WOR(l)D literature. members shall not require or encourage other current or prospectve Cus- tomers or members to
partcipate in WOR(l)D in any manner that varies from the program as set forth in ofcial WOR(l)D literature. members shall not require or encourage other current or pro- spectve Customers or members to execute any agreement or contract other than ofcial WOR(l)D agreements and contracts in order to become a
WOR(l)D member. Similarly, members shall not re- quire or encourage other current or prospectve Customers or members to make any purchase from, or payment to, any individual or other entty to partcipate in the WOR(l)D Compensaton Plan other than those purchases or payments identfed as recommended or required in ofcial WOR(l)D literature.

3.2 - Advertising
3.2.1 - General
All members shall safeguard and promote the good reputaton of WOR(l)D and its products and ser- vices.
The marketng and promoton of WOR(l)D, the WOR(l)D Opportunity, the Compensaton Plan, and
WOR(l)D products and services shall be consistent with the public interest, and must avoid all discourteous, deceptve, misleading, unethical or immoral conduct or practces.

To promote both the products and services, and the tremendous Opportunity WOR(l)D ofers, members may only use the sales aids and support materials produced by WOR(l)D or materials that have received
prior writen approval from WOR(l)D's compliance department.
WOR(l)D members may not sell sales aids to other WOR(l)D members. Therefore, members who receive authorizaton from WOR(l)D to produce their own sales aids may make the sales aids avail- able to other members free of charge, but may not sell such sales aids to any other WOR(l)D mem- ber.

3.2.2 - Member Web Sites
If an member desires to utlize an Internet web page to promote his or her business, he or she may do so
only through an ofcial WOR(l)D “Captve” website and he have to respect the requirements and characteristcs of them.

3.2.3 - Domain Names
members may not use or atempt to register any of WOR(l)D's trade names, trademarks, service names,
service marks, product names, the Company's name, or any derivatve thereof, for any Inter- net domain
name.

3.2.4 - Trademarks and Copyrights
WOR(l)D will not allow the use of its trade names, trademarks, designs, or symbols by any person, including
WOR(l)D members, without its prior, concrete and explicit writen permission. members may not produce
for sale or distributon any recorded Company events and speeches without prior writen explicit permission
from WOR(l)D nor may members reproduce for sale or for personal use any recording of Company produced
audio or video tape presentatons.
The member will not use the material which he has as member neither he will not use the informa - ton that
has acquired with him actvites, for the purpose of commitng direct or indirect acts or omissions, that its
may adversely afect the Company

3.2.5 - Media and Media Inquiries
members must not atempt to respond to media inquiries regarding WOR(l)D, its products or ser- vices, or
their independent WOR(l)D business. All inquiries by any type of media must be imme- diately referred to
WOR(l)D's Marketng Department. This policy is designed to assure that ac- curate and consistent informaton is provided to the public as well as a proper public image.

3.2.6 - Unsolicited Email
WOR(l)D does not permit members to send unsolicited commercial emails unless such emails strictly
comply with applicable laws and regulatons including, without limitaton, the federal CAN SPAM Act and
Global and Internatonal regulatons. The costumer agrees to be bound by this legis- laton.
Any email sent by an member that promotes WOR(l)D, the WOR(l)D Opportunity, or WOR(l)D products and
services must comply with the following:
There must be a functoning return email address to the sender;

There must be a notce in the email that advises the recipient that he or she may reply to the email, via the
functoning return email address, to request that future email solicitatons or corres- pondence not be sent
to him or her (a functoning "opt-out"
notce);
The email must clearly and conspicuously disclose that the message is an advertsement or solicita- ton;
The use of deceptve subject lines and/or false header informaton is prohibited;
All opt-out requests, whether received by email or regular mail, must be honored. If an member re- ceives
an opt-out request from a recipient of an email, the member must forward the opt-out request to the Company.

3.2.7 - Unsolicited Faxes and e-mail
Except as provided in this secton, members may not use or transmit unsolicited faxes or use an automatc telephone dialing system relatve to the operaton of their WOR(l)D businesses. The term "automatc
telephone dialing system" means equipment which has the capacity to: (a) store or produce telephone numbers to be called, using a random or sequental number generator; and (b) to dial such numbers. The terms
"unsolicited faxes and e-mail" means the transmission via telephone facsimile or electronic mail, respectvely, of any material or informaton advertsing or promotng WOR(l)D, its Products, its Compensaton
Plan or any other aspect of the company which is trans- mited to any person, except that these terms do
not include a fax or e-mail: (a) to any person with that person's prior express invitaton or permission; or (b)
to any person with whom the member has an established business or personal relatonship. The term "established business or personal rela- tonship" means a prior or existng relatonship formed by a voluntary two way communicaton between an member and a person, on the basis of: (a) an inquiry, applicaton, purchase or transac- ton by the person regarding Products ofered by such member; or (b) a personal
or familial relatonship, which relatonship has not been previously terminated by either party.

3.3 - Bonus Buying Prohibited
Bonus buying is strictly and absolutely prohibited. "Bonus buying" includes: (a) the enrollment of individuals
or enttes without the knowledge of and/or executon of an Independent member Applicaton and Agreement by such individuals or enttes; (b) the fraudulent enrollment of an in- dividual or entty as an member or Customer; (c) the enrollment or atempted enrollment of non-existent individuals or enttes as mem
bers or Customers ("phantoms"); (d) Purchasing WOR(l)D services on behalf of another member or Customer, or under another member's or Cus- tomer's I.D. number, to qualify for Commissions or Bonuses;
(e) purchasing excessive amounts of services that cannot reasonably be used (f) any other mech- anism or artfce to qualify for rank advancement,
incentves, prizes, Commissions or Bonuses that is not driven by bona fde Product or Service pur- chases by
end-user consumers.

3.4 - Change of Sponsor
An member may legitmately change organizatons only by voluntarily canceling his or her WOR(l)D business
and remaining inactve (i.e., no purchases of WOR(l)D Products for resale, no sales of WOR(l)D Products, no
sponsoring, no atendance at any WOR(l)D functons, partcipaton in any other form of member actvity,
or operaton of any other WOR(l)D business) for six

(6) full calendar months. Following the six month period of inactvity, the former member may re- apply under a new Sponsor.

3.5 - Unauthorized Claims and Actions
3.5.1 - Indemnification
An member is fully and exclusively responsible for all of his or her verbal and writen statements made regarding WOR(l)D Products, Services, and the Compensaton Plan which are not expressly contained in ofcial WOR(l)D materials. members agree to indemnify WOR(l)D and WOR(l)D's directors, ofcers, employees, and agents, and hold them harmless from any and all li- ability including judgments, civil penaltes, refunds, atorney fees, court costs, or lost business in- curred by WOR(l)D as a result of the member's unauthorized representatons or actons. This provision shall survive the terminaton of the member Agreement.

3.5.2 - Income Claims
In their enthusiasm to enrol prospectve members, some members are occasionally tempted to make income claims or earnings representatons to demonstrate the inherent power of network marketng. This is
counter productve because new members may become disappointed very quickly if their results are not
as extensive or as rapid as the results others have achieved. At WOR(l)D, we frmly believe that the
WOR(l)D income potental is great enough to be highly at- tractve, without reportng the earnings of others.
Moreover, the Federal Trade Commission, several countries and states and other Internatonal Au- thorites
have laws or regulatons that regulate or even prohibit certain types of income claims and testmonials
made by persons engaged in network marketng. While members may believe it benef- cial to disclose the
earnings of themselves or others, such approaches have legal consequences that can negatvely impact
WOR(l)D as well as the member making the claim unless appropriate dis- closures required by law are also
made contemporaneously with the income claim or earnings rep- resentaton. Because WOR(l)D members
do not have the data necessary to comply with the legal re- quirements for making income claims, an member, when presentng or discussing the WOR(l)D Opportunity or Compensaton Plan to a prospectve member, may not make income projectons, in- come claims, or disclose his or her WOR(l)D income (including the
showing of bank statements, or tax records).

Any acton contrary to everything that is specifed in this paragraph shall be the sole responsibility of the
member.

3.6 - Trade Shows, Expositions and Other Sales Forums
members may display and/or sell WOR(l)D products or services at trade shows and professional ex- positons. Be
fore submitng a deposit to the event promoter, members must contact the member Services department in writng for conditonal approval, as WOR(l)D's policy is to authorize only one WOR(l)D business per
event. Final approval will be granted to the frst member who submits an ofcial advertsement of the
event, a copy of the contract signed by both the member and the event ofcial, and a receipt indicatng
that a deposit for the booth has been paid. Approval is given only for the event specifed. Any requests to
partcipate in future events must again be submited to the Marketng Department. WOR(l)D further, at its
sole discreton, reserves the right to refuse au- thorizaton to partcipate at any functon that it does not
deem a suitable forum for the promoton of

its Products, Services, or the WOR(l)D Opportunity. Approval will not be given for swap meets, garage
sales, fea markets or farmer's markets as these events are not conducive to the professional image WOR(l)D
wishes to portray.

3.7 - Conflicts of Interest
3.7.1 - Non solicitation
WOR(l)D members or customer are free to partcipate in other multlevel or network marketng business
ventures or marketng opportunites (collectvely "network marketng"), untl their part- cipaton in other
multlevel does not involve conficts of interest with the development of the proper business in WOR(l)D and
if such partcipaton does not bear damages, of any kind, to the Com- pany.
In any case, without excepton, users registered as frontlines of the Company or those users who have
the rank of President Gold or superior, cannot absolutely partcipate to other direct selling business.
However, during the term of this Agreement, customer or members cannot directly or in- directly recruit
other WOR(l)D members or Customers for any other network marketng business.
If an member uses one of the prohibited acts described in the previous paragraphs, the Company, in its sole
discreton and without prior notce, reserves the immediate cancellaton of the positon.
Furthermore, if the Independent Agreement of an member has been cancelled, the member will not be able
to partcipate in the WOR(l)D, he can only secure a new positon 6 months afer the cancel- laton of the existng positon.
Members acknowledges and agrees that the only way to protect the goodwill, confdental, propriet- ary and
trade secret informaton of Company and the integrity and stability of the sales force created by other Members is to prohibit all Members from recruitng and solicitng of other Wor(l)d Mem- bers to other companies
during the term of this agreement and for a reasonable tme thereafer. Con- sequently, in consideraton for
all of the rights granted by this Agreement, including the protecton this non-solicitaton provision afords to
Member, for the term of this Agreement and for two (2) years afer terminaton hereof, for any reason,
Members agrees not to, directly or indirectly, recruit or solicit any of Company’s other Members to join
other direct sales, mult-level or network mar- ketng companies.
For the term of this Agreement and for two (2) years afer terminaton hereof, for any reason, Mem- ber
agrees not to sell any product that is the same or similar to or competes with the products of Company
within any country where Company sells its products.
Member agrees not to solicit, directly or indirectly, Company’s Members to purchase services or products,
except those of Company, throughout the term of this Agreement.
During the duraton of the Independent member Agreement, the member positon can be cancelled without
prior notce and at the sole discreton of the Company, if this will be recruited, even by a former member
to atend another mlm.
members and the Company recognize that because network marketng is conducted through net- works
of independent contractors dispersed internatonally, and business is commonly conducted via the internet and telephone, an efort to narrowly limit the geographic scope of this non-solicita- ton provision would
render it wholly inefectve. Therefore, members and WOR(l)D agree that this non-solicitaton provision shall
apply to all markets in which WOR(l)D conducts business.

3.7.2 - Sale and Promote of Competing Goods or Services
members must not sell, or atempt to sell, any competng non-WOR(l)D programs, products or services
to WOR(l)D Customers or members. Any program, Product or Service in the same generic categories as
WOR(l)D products or services is deemed to be competng, regardless of dif- ferences in cost, quality or
other distnguishing factors.

3.7.3 - member Participation in Other Direct Selling Programs
If an member is engaged in other non-WOR(l)D direct selling programs, it is the responsibility of the member to ensure that his or her WOR(l)D business is operated entrely separate and apart from any other program. To this end, the following must be adhered to:
members shall not display WOR(l)D promotonal material, sales aids, products or services with or in the
same locaton as, any non-WOR(l)D promotonal material or sales aids, products or services.
members shall not ofer the WOR(l)D Opportunity, products or services to prospectve or existng Customers or members in conjuncton with any non-WOR(l)D program, Opportunity, Product or Service.
Members may not ofer any non-WOR(l)D opportunity, Products, Services or Opportunity at any WOR(l)Drelated meetng, seminar or conventon, or within two hours and a fve mile radius of the WOR(l)D event. If
the WOR(l)D meetng is held telephonically or on the internet, any non- WOR(l)D meetng must be at
least two hours before or afer the WOR(l)D meetng, and on a difer- ent conference telephone number or internet web address from the WOR(l)D meetng.

3.7.4 - Downline Activity (Genealogy) Reports
Downline Actvity Reports are available for member access in their ofcial Back Ofce. member access to
their Downline Actvity Reports is password protected. All Downline Actvity Reports and the informaton
contained therein are confdental and consttute proprietary informaton and business trade secrets belonging to WOR(l)D. Downline Actvity Reports are provided to members in strictest confdence and are
made available to members for the sole purpose of assistng members in working with their respectve
Downline Organizatons in the development of their WOR(l)D business. members should use their Downline Actvity Reports to assist, motvate, and train their downline members. The member and WOR(l)D
agree that, but for this agreement of confdentality and nondisclosure, WOR(l)D would not provide Downline Actvity Reports to the member. An member shall not, on his or her own behalf, or on behalf of any
other person, partnership, associ- aton, corporaton or other entty:
Directly or indirectly disclose any informaton contained in any Downline Actvity Report to any third party;
Directly or indirectly disclose the password or other access code to his or her Downline Actvity Report;
Use the informaton to compete with WOR(l)D or for any purpose other than promotng his or her WOR(l)D
business;
Recruit or solicit any member or Customer of WOR(l)D listed on any report, or in any manner at- tempt to
infuence or induce any member or Preferred Customer of WOR(l)D, to alter their business relatonship with
WOR(l)D, or

Use or disclose to any person, partnership, associaton, corporaton, or other entty any informaton contained in any Downline Actvity Report

Upon demand by the Company, any current or former member will return the original and all copies of
Downline Actvity Reports to the Company.
WOR(l)D reserves the right, at its sole discreton, to pursue in the ways and tmes to be fxed each tme according to the circumstances of the actual situaton found, the violatons described be - fore.

3.8 - Targeting Other Direct Sellers
WOR(l)D does not condone members specifcally or consciously targetng the sales force of an- other direct sales company to sell WOR(l)D Products or to become members for WOR(l)D, nor does WOR(l)D condone members solicitaton or entcement of members of the sales force of an- other direct sales company
to violate the terms of their contract with such other company. Should members engage in such actvity,
they bear the risk of being sued by the other direct sales company.
If any lawsuit, arbitraton or mediaton is brought against an member alleging that he or she en- gaged in in
appropriate recruitng actvity of its sales force or customers, WOR(l)D will not pay any of member's defence
costs or legal fees, nor will WOR(l)D indemnify the member for any judge- ment, award, or setlement.

3.9 - Cross-Sponsoring
Actual or atempted cross sponsoring is strictly prohibited. "Cross sponsoring" is defned as the en- rolment
of an individual who or entty that already has a current Customer or member Agreement on fle with
WOR(l)D, or who has had such an agreement within the preceding six calendar months, within a diferent line of sponsorship. The use of a spouse's or relatve's name, trade names, DBAs, assumed names, corpo
ratons, partnerships, trusts, federal ID numbers, or fcttous ID numbers to circumvent this policy is prohibited. members shall not demean, discredit or defame other WOR(l)D members in an atempt to entce another member to become part of the other mem- ber's marketng organizaton. This policy shall not prohibit
the transfer of a WOR(l)D business in accordance with Secton 3.4.
If Cross Sponsoring is discovered, it must be brought to the Company's atenton immediately. WOR(l)D
may take disciplinary acton against the member that changed organizatons and/or those members who encouraged or partcipated in the Cross Sponsoring. WOR(l)D may also move all or part of the ofending member's downline to his or her original downline organizaton if the Com- pany deems it equitable and feasible to do so. However, WOR(l)D is under no obligaton to move the Cross Sponsored member's downline organizaton, and the ultmate dispositon of the organ- izaton remains within the sole discreton of
WOR(l)D.
members waive all claims and causes of acton against WOR(l)D arising from or relatng to the dis- positon of
the Cross Sponsored member's downline organizaton.

3.10 - Errors or Questions
If an member has questons about or believes any errors have been made regarding Commissions, Bonuses,
Downline Actvity Reports, or charges, the member must notfy WOR(l)D in writng

within 60 days of the date of the purported error or incident in queston. The member can not claim anything
to WOR(l)D, beyond the limits in this documents have been established.
WOR(l)D will not be responsible for any errors, omissions or problems not reported to the Com- pany
within 60 days.
members should demonstrate that He had sent on tme the communicatons of alleged error or acci- dent.
Once wor(l) receives the notce of the alleged error or accident, the Company will make, on neces- sary tme,
the appropiate checks and the Company will give communicaton about the result of them to member tmely.
Not be taken into account communicatons about errors or accidents that are re- ceived by the Company on
behalf of third partes.

3.11 - Governmental Approval or Endorsement
Neither internatonal, federal nor state regulatory agencies or ofcials approve or endorse any direct selling
or network marketng companies or programs. Therefore, members shall not represent or imply that
WOR(l)D or its Compensaton Plan have been "approved," "endorsed" or otherwise sanctoned by any government agency.

3.12 - Identification
All members are required to provide a Government’s ID Number to WOR(l)D on the member ap- plicaton,
in their enrolment and Agreement. Upon enrolment, WOR(l)D will provide a unique member Nickname
to the member by which he or she will be identfed. This nickname will be used to place orders, and track Com
missions and Bonuses.
Also additon, the member is required to submit, in a manner determined by the Company, a valid passport
or identty document, an invoice and any other document that WOR(l)D will require each tme to him or her.
The member agrees and acknowledges that no credit will be paid by the company to him if the doc- uments
requested above have not been facilitated by the member as requested by the Company.

3.13 - Income Taxes
Each member is responsible for paying local, state, and federal taxes on any income generated as an Independent member. If a WOR(l)D business is tax exempt, the Federal tax identfcaton number must be provided
to WOR(l)D.

3.14 - Member Status
Members are independent contractors, and are not purchasers of a business opportunity. The agree- ment
between WOR(l)D and its members does not create an employer/employee relatonship, agency, partnership, or joint venture between the Company and the member. members shall not be treated as an employee for his or her services or for Federal or State tax purposes. All members are responsible for paying local, state, and federal taxes due from all compensaton earned as an mem- ber of the Company.

The member has no authority (expressed or implied), to bind the Company to any obligaton. Each member
shall establish his or her own goals, hours, and methods of sale, so long as he or she com - plies with the
terms of the member Agreement, these Policies and Procedures, and applicable laws. The name of WOR(l)D
and other names as may be adopted by WOR(l)D are proprietary trade names, trademarks and service
marks of WOR(l)D, protected by applicable law.

As such, these marks are of great value to WOR(l)D and are supplied to members for their use only in an expressly authorized manner. Use of WOR(l)D name on any item not produced by the Company is prohibited except as follows:
member's Name
Independent WOR(l)D member
All members may list themselves as an "Independent WOR(l)D member" in the white or yellow pages of
the telephone directory under their own name. No member may place telephone directory display ads using
WOR(l)D's name or logo. members may not answer the telephone by saying "WOR(l)D", "WOR(l)D Incorporated", or in any other manner that would lead the caller to believe that he or she has reached corporate offces of WOR(l)D, not even signing emails with “WOR(l)D” or “WOR(l)D Incorporated”.

3.15 - Insurance
You may wish to arrange insurance coverage for your business. Your home owner's insurance policy
does not cover business-related injuries, or the thef of or damage to inventory or business equipment.
Contact your insurance agent to make certain that your business property is protected. This can ofen be
accomplished with a simple "Business Pursuit" endorsement atached to your present home owner's policy.

3.16 - Adherence to Laws and Ordinances
members shall comply with all internatonal, federal, state, and local laws and regulatons in the conduct
of their businesses. Many cites, countes and countries have laws regulatng certain home- based businesses. In most cases these ordinances are not applicable to members because of the nature of their
business. However, members must obey those laws that do apply to them.
member agrees that the responsibility for the completely respect of these laws and rules it is sole and exclusive of him.
If a city or county ofcial tells an member that an ordinance applies to him or her, the member shall be polite
and cooperatve, and immediately send a copy of the ordinance to the Compliance De- partment of
WOR(l)D. In most cases there are exceptons to the ordinance that may apply to WOR(l)D members.
Because of critcal legal and tax consideratons, WOR(l)D must limit the sale of its Products and the presentaton of our business Opportunity to prospectve customers and members within jurisdictons where such actvites may be lawfully undertaken. Accordingly you may not sell or market the WOR(l)D Product or promote the business Opportunity in countries or territories that have not been ofcially opened by WOR(l)D.
You may contact legalofce@worldgn.com if you have questons about which countries you may sell in.

3.17 - Minors
A person who is recognized as a minor in his/her country of residence may not be a WOR(l)D member.
members shall not enroll or recruit minors into the WOR(l)D program.

3.18 - Actions of Household Members or Member Individuals
If any member of an Member Wor(l)d's immediate household engages in any actvity which, if per- formed by
the member, would violate any provision of the Agreement, such actvity will be deemed a violaton by the
member and WOR(l)D, at its sole discreton, may take any kind of acton pursu -

ant to the Statement of Policies and Procedures against the member Similarly, if any individual memberd
in any way with a corporaton, partnership, trust or other entty (collectvely "memberd individual") violates the Agreement, such acton(s) will be deemed a violaton by the entty, and WOR(l)D may take disciplinary acton against the entty.

3.19 - Sale, Transfer or Assignment of WOR(l)D Business
Although a WOR(l)D business is a privately owned, independently operated business, the sale, transfer
or assignment of a WOR(l)D business is subject to certain limitatons. If an member wishes to sell his or her
WOR(l)D business, the following criteria must be met:

1. Protection of the existing line of sponsorship must always be maintained so that the WOR(l)D
business continues to be operated in that line of sponsorship.
2. The buyer or transferee must become a qualified WOR(l)D member. If the buyer is an active
WOR(l)D member, he or she must first terminate his or her WOR(l)D business and wait six calendar months before acquiring any interest in the new WOR(l)D business.
3. Before the sale, transfer or assignment can be finalized and approved by WOR(l)D, any debt obligations the selling member has with WOR(l)D must be satisfied.
4. The selling member must be in good standing and not in violation of any of the terms of the
Agreement in order to be eligible to sell, transfer or assign a WOR(l)D business;
5. member must return any material used during the term of this agreement;
6. member agrees not to take action, direct or indirect,which may harm the good image and good
name of the company.
Prior to selling a WOR(l)D business, the selling member must notfy WOR(l)D's Marketng Depart- ment of his
or her intent to sell the WOR(l)D business. No changes in line of sponsorship can result from the sale or
transfer of a WOR(l)D business. An member may not sell, transfer or assign indi - vidual business centers; if a
business is sold, transferred or assigned, all business centers must be in- cluded in the transacton.

3.8 - Separation of a WOR(l)D Business
WOR(l)D members sometmes operate their WOR(l)D businesses as husband-wife part - nerships, regular
partnerships, corporatons, or trusts. At such tme as a marriage may end in di- vorce or a corporaton,
partnership or trust (the later three enttes are collectvely referred to herein as "enttes") may dissolve, arrangements must be made to assure that any separaton or division of the business is accomplished so as
not to adversely afect the interests and income of other busi- nesses up or down the line of sponsorship.
If the separatng partes fail to provide for the best in- terests of other members and the Company in a
tmely fashion, WOR(l)D will involuntarily termin- ate the member Agreement.

WOR(l)D recognizes the possibility that two people, for example, husband and wife can share the same positon. In this case, the member acknowledges that any privilege (serve as an example, but not only limited
to what is specifed here, promotons, bonuses, etc..) or rights, will be recognized and atributed to only one
of them.
In this sense, is the sole responsibility of the two people who share the same positon, organize and share
the responsibilites, rights and privileges that arise from their work.
Both persons are compromised to not expect and not claim anything to WOR(l)D in any case. During the divorce or entty dissoluton process, the partes must adopt one of the following meth- ods of operaton:

3.8.1. One of the parties may, with consent of the other(s), operate the WOR(l)D business
pursuant to an assignment in writing whereby the relinquishing spouse, shareholders, partners or
trustees authorize WOR(l)D to deal directly and solely with the other spouse or non-relinquishing
shareholder, partner or trustee.
3.8.2. The parties may continue to operate the WOR(l)D business jointly on a "business- as-usual"
basis, whereupon all compensation paid by WOR(l)D will be paid according to the status quo as it
existed prior to the divorce filing or dissolution proceedings.
This is the default procedure if the partes do not agree on the format set forth above.
Under no circumstances will the Downline Organizaton of divorcing spouses or a dissolving busi- ness entty
be divided. Similarly, under no circumstances will WOR(l)D split Commissions between divorcing
spouses or members of dissolving enttes. WOR(l)D will recognize only one Downline Organizaton and
will issue only one Commission per WOR(l)D business per Com- mission Cycle. Commissions shall always be is
sued to the same individual or entty. In the event that partes to a divorce or dissoluton proceeding are
unable to resolve a dispute over the disposi - ton of Commissions and Ownership of the business in a tmely
fashion as determined by the Com- pany, the member Agreement shall be involuntarily canceled.
If a former spouse has completely relinquished all rights in the original WOR(l)D business pursuant to a divorce, he or she is thereafer free to enroll under any sponsor of his or her choosing without waitng six calendar months. In the case of business entty dissolutons, the former partner, shareholder, member, or
other entty member who retains no interest in the business must wait six calendar months from the date
of the fnal dissoluton before re-enrolling as an member. In either case, however, the former spouse or
business member shall have no rights to any members in their former organizaton or to any former retail
customer. They must develop the new business in the same manner as would any other new member.

3.9 - Sponsoring
All actve members in good standing have the right to sponsor and enrol others into WOR(l)D, as indicated
in the documents, policies and procedures of the Company. Each prospectve Customer or member has the
ultmate right to choose his or her own Sponsor. If two members claim to be the Sponsor of the same new
member or austomer, the Company shall regard the frst applicaton re- ceived by the Company as controlling.
The member and customer must not be sponsored by two diferent sponsors.

3.10 - Succession
Upon the death or incapacitaton of an member, his or her business may be passed to his or her heirs. Appropriate legal documentaton must be submited to the Company to ensure the transfer is proper. Accordingly, an member should consult an atorney to assist him or her in the preparaton of a will or other testamentary instrument. Whenever a WOR(l)D business is transferred by a will or other testamentary process,
the benefciary acquires the right to collect all Bonuses and Commis- sions of the deceased member's
marketng organizaton provided the following qualifcatons are met. The successor(s)/nomine e must:
Execute an member Agreement;
Comply with terms and provisions of the Agreement; and Meet all of the qualifcatons for the deceased
member's status.

Bonus and Commission of a WOR(l)D business transferred pursuant to this secton will be paid in a single
transacton jointly to the devisees. The devisees must
provide WOR(l)D with an "address of record" to which all Bonus and Commissions will be sent;
If the business is bequeathed to joint devisees, they must form a business entty
and acquire any required Business Identfcaton number. WOR(l)D will issue all Bonus and Com- missions to
the business entty.
If afer the death of an member or dissoluton of a company, no person, natural or juridical, had ap- plied for
a transfer of rights and obligatons generated by the died member or by the dissolved com- pany, these
rights and obligatons will be handled directly by the Company The period of six months (6) is peremptory.

3.22.1 - Transfer Upon Death of an member
To efect a testamentary transfer of a WOR(l)D business, the successor/nominee must provide the following
to WOR(l)D: (1) an original death certfcate; (2) a notarized copy of the will or other in- strument establishing
the successor/nominee's right to the WOR(l)D business; and (3) a completed and executed member Agreement, or the successor/nominee must have been noted to the company in the applicaton process and
proper matching identfcaton must be provided.

3.22.2 - Transfer Upon Incapacitation of an member
To efectuate a transfer of a WOR(l)D business because of incapacity, the successor/nominee must provide
the following to WOR(l)D: (1) a notarized copy of an appointment as trustee; (2) a notar- ized copy of the
trust document or other documentaton establishing the trustee's right to administer the WOR(l)D business;
and (3) a completed member Agreement executed by the trustee.
The required documents must be presented in ways and tme that WOR(l)D every tme establish.

3.23 - Telemarketing Techniques
The Federal Trade Commission, the Federal Communicatons Commission ad any Authority have laws that
restrict telemarketng practces.

These authorites have "do not call" regulatons as part of their telemarketng laws. Although WOR(l)D
does not consider members to be "telemarketers" in the traditonal sense of the word, these government
regulatons broadly defne the term "telemarketer" and "telemarketng" so that your inadvertent acton
of calling someone whose telephone number is listed on the federal "do not call" registry could cause you to
violate the law. Moreover, these regulatons must not be taken lightly, as they carry signifcant penaltes (up
to 11,000.00 UD$ per violaton). Therefore, members must not engage in telemarketng in the operaton
of their WOR(l)D businesses. The term "tele- marketng" means the placing of one or more telephone calls
to an individual or entty to induce the purchase of a WOR(l)D Product or Service, or to recruit them for the
WOR(l)D Opportunity. "Cold calls" made to prospectve customers or members that promote either
WOR(l)D's products or ser- vices or the WOR(l)D Opportunity consttute telemarketng and are prohibited.
However, a tele- phone call(s) placed to a prospectve customer or member (a "prospect") is permissible
under the following situatons:

3.23.1. If the member has an established business relationship with the prospect. An "established
business relationship" is a relationship between an member and a prospect based on the prospect's
purchase, rental, or lease of goods or services from the member, or a financial transaction between

the prospect and the member, within the eighteen (18) months immediately preceding the date of a telephone call to induce the prospect's purchase of a Product or Service.

3.23.2. The prospect's personal inquiry or application regarding a Product or Service offered by the
member, within the three (3) months immediately preceding the date of such a call.
3.23.3. If the member receives written and signed permission from the prospect authorizing the
member to call. The authorization must specify the telephone number(s) which the member is authorized to call.
3.23.4. You may call family members, personal friends, and acquaintances. An "acquaintance" is
someone with whom you have at least a recent first-hand relationship within the preceding
three months. Bear in mind, however, that if you make a habit of "card collecting" with everyone
you meet and subsequently calling them, the competent authority may consider this a form of telemarketing that is not subject to this exemption. Thus, if you engage in calling "acquaintances," you
must make such calls on an occasional basis only and not make this a routine practice.
In additon, members shall not use automatc telephone dialing systems relatve to the operaton of their
WOR(l)D businesses. The term "automatc telephone dialing system" means equipment which has the capacity to: (a) store or produce telephone numbers to be called, using a random or sequen- tal number generator; and (b) to dial such numbers.

SECTION 4 - RESPONSIBILITIES OF MEMBERS
4.1 - Change of Address, Telephone, and E-Mail Address
To ensure tmely delivery of any correspondence support materials, and Commissions, it is critc- ally important that the WOR(l)D's fles are current. members planning to change their e- mail ad- dress or move
must send their new e-mail address, physical address and telephone numbers to info@worldgn.com To
guarantee proper delivery, two weeks advance notce must be provided to WOR(l)D on all changes.

4.2 - Continuing Development Obligations
4.2.1 - Ongoing Training
Any member who sponsors another member into WOR(l)D must perform a bona fde assistance with honesty and transparency and training functon to ensure that his or her downline is properly operatng his or
her WOR(l)D business. members must have ongoing contact and communicaton with the members in their
Downline Organizatons. Examples of such contact and communicaton may include, but are not limited to:
newsleters, writen correspondence, personal meetngs, tele- phone contact, voice mail, electronic mail,
and the accompaniment of downline members to WOR(l)D meetngs, training sessions, and other functons.
Upline members are also responsible to motvate and train new members in WOR(l)D product knowledge,
efectve sales techniques, the

WOR(l)D Compensaton Plan, and compliance with Company Policies and Procedures. Communic- aton with
and the training of downline members must not, however, violate Secton 3.2 (regard- ing the development of member-produced sales aids and promotonal materials).
Members must monitor the members in their Downline Organizatons to ensure that downline mem- bers do
not make improper product or business claims, or engage in any illegal or inappropriate conduct. Upon
request, every member should be able to provide documented evidence to WOR(l)D of his or her ongoing fulfllment of the responsibilites of a Sponsor.

4.2.2 - Increased Training Responsibilities
As members progress through the various levels of leadership, they will become more experienced in sales
techniques, product knowledge, and understanding of the WOR(l)D program. They will be called upon to
share this knowledge with lesser experienced
members within their organizaton.

4.2.3 - Ongoing Sales Responsibilities
Regardless of their level of achievement, members have an ongoing obligaton to contnue to personally promote sales through the generaton of new customers and through servicing their exist- ing customers.

4.3 – Non disparagement
WOR(l)D wants to provide its Independent members with the best Products, Compensaton Plan, and Service in the industry. Accordingly, we value your constructve critcisms and comments. All such comments
should be submited in writng to our customer care. Remember, to best serve you, we must hear from
you!
While WOR(l)D welcomes constructve input, negatve comments and remarks made in the feld by members about the Company, its Products, or Compensaton Plan serve no purpose other than to sour the enthusiasm of other WOR(l)D members. For this reason, and to set the proper example for their downline, members must not disparage, demean, or make negatve remarks about WOR(l)D, other WOR(l)D members,
WOR(l)D's Products/Services, the Compensaton Plan, or WOR(l)D's Directors, Ofcers, or Employees.

4.4 - Providing Documentation to Applicants
members must provide the most current version of the WOR(l)D Statement of Policies and Proced- ures,
WOR(l)D Terms and Conditons, WOR(l)D Compensaton Plan and WOR(l)D Terms of Ser- vice to individuals
whom they are sponsoring to become members before the applicant signs an member Agreement. Additonal copies of Policies and Procedures can be downloaded from WOR(l)D's website.

4.5 - Reporting Policy Violations
members observing a Policy violaton by another member should submit a writen report of the vi- olaton directly to the atenton of the WOR(l)D Compliance Department, at legalofce@worldgn.- com. Details of the
incidents such as dates, number of occurrences, persons involved, and any sup- portng documentaton
should be included in the report.
To safeguard the common interests of all users world, the company reserves the right, in its sole discreton,the right to apply the relevant measures to be proportonate in any case to any reported viol- aton.

SECTION 5 - SALES REQUIREMENTS
5.1 - Product/Service Sales
The WOR(l)D Compensaton Plan is based on the sale of WOR(l)D Products and Services to end consumers.
Members must full fll personal and Downline Organizaton retail sales require- ments (as well as meet
other responsibilites set forth in the Agreement) to be eligible for Bonuses, Commissions and advancement
to higher levels of achievement. The following sales requirements must be satsfed for members to be eligible for Commissions:
5.1.1 - members must satsfy the Personal Sales Volume requirements to fulfll the requirements memberd with their rank as specifed in the WOR(l)D Compensaton Plan. "Personal Sales Volume" includes purchases made by the member and purchases made by the member's personal customers.

5.2 - No Territory Restrictions
There are no exclusive territories granted to anyone.

SECTION 6 - BONUSES AND COMMISSIONS
6.1 - Bonus and Commission Qualifications
wor(l)d reserves the right to establish the activation requirements each time.
These requirements will be communicated through wor(l)d's communication channels.
So long as an member complies with the terms established by the company, wor(l)d shall pay
Commissions to such member in accordance with the Compensation Plan.
The bonuses and the amounts in the basic PayPlan are due to the distributor until he or she leaves the
company or comes into conflict with it.
From that moment on, the company has the right to halt any commissions payments to the distributor.
The company also reserves the right to request the reimbursement of fees in case of fraud that may
directly or indirectly involve the distributor.
In addition, if the distributor leaves the company or enters into open conflict with it, the company
reserves the right to apply for reimbursement for extra bonuses received throughout the distributor’s
career in the company (promotions, trips, ownership of fully-paid cars, "equities," and any benefits).
Such extra bonus payments must be returned with a 10 percent deduction in each subsequent year at
the time they matured.

6.2 - Adjustment to Bonuses and Commissions
6.2.1 - Adjustments for Cancelled Services
members receive Bonuses and Commissions based on the actual sales of Products and Services to end consumers. When WOR(l)D issues a refund for cancelled Services, the Bonuses and Commis- sions atributable
to the refunded services will be deducted, in the month in which the refund is given, and contnuing every pay period thereafer untl the Commission is recovered, from the members who received Bonuses
and Commissions on the sales of the refunded services.

6.3 - Reports
All informaton provided by WOR(l)D in downline actvity reports, including but not limited to per- sonal sales
volume (or any part thereof), and downline sponsoring actvity is believed to be accurate and reliable. Nevertheless, due to various factors including but not limited to the inherent possibility of human and mechanical er
ror; the accuracy, completeness, and tmeliness of orders; denial of

credit card payments; returned products; credit card and charge-backs; the informaton is not guar- anteed
by WOR(l)D or any persons creatng or transmitng the informaton.
ALL PERSONAL SALES VOLUME INFORMATION IS PROVIDED "AS IS" WITHOUT WARRANTIES, EXPRESS OR
IMPLIED, OR REPRESENTATIONS OF ANY KIND WHAT- SOEVER. IN PARTICULAR BUT WITHOUT LIMITATION
THERE SHALL BE NO WAR- RANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR USE, OR NONIN - FRINGEMENT.
TO THE FULLEST EXTENT PERMISSIBLE UNDER APPLICABLE LAW, WOR(l)D AND/OR OTHER PERSONS CREATING OR TRANSMITTING THE INFORMATION WILL IN NO EVENT BE LIABLE TO ANY DISTRIBUTOR OR
ANYONE ELSE FOR ANY DIRECT, IN- DIRECT, CONSEQUENTIAL, INCIDENTAL, SPECIAL OR PUNITIVE DAMAGES
THAT ARISE OUT OF THE USE OF OR ACCESS TO PERSONAL AND TEAM SALES VOLUME INFORMATION (INCLUDING BUT NOT LIMITED TO LOST PROFITS, BONUSES, OR COMMISSIONS, LOSS OF OPPORTUNITY, AND
DAMAGES THAT MAY RESULT FROM INACCURACY, INCOMPLETENESS, INCONVENIENCE, DELAY, OR LOSS
OF THE USE OF THE INFORMATION), EVEN IF WOR(l)D OR OTHER PERSONS CREATING OR TRANSMITTING
THE INFORMATION SHALL HAVE BEEN ADVISED OF THE POSSIBIL- ITY OF SUCH DAMAGES. TO THE FULLEST
EXTENT PERMITTED BY LAW, WOR(l)D OR OTHER PERSONS CREATING OR TRANSMITTING THE INFORMATION SHALL HAVE NO RESPONSIBILITY OR LIABILITY TO YOU OR ANYONE ELSE UNDER ANY TORT, CONTRACT, NEGLIGENCE, STRICT LIABILITY, PRODUCTS LIABILITY OR

OTHER THEORY WITH RESPECT TO ANY SUBJECT MATTER OF THIS AGREEMENT OR TERMS AND CONDITIONS
RELATED THERETO.
Access to and use of WOR(l)D's reportng services and your reliance upon such informaton is at your own
risk. All such informaton is provided to you "as is". If you are dissatsfed with the accur- acy or quality of the
informaton, your sole and exclusive remedy is to discontnue use of and ac- cess to WOR(l)D' reportng services and your reliance upon the informaton.

SECTION 7 - SATISFACTION GUARANTEES, RETURNS AND INVENTORY REPURCHASE
7.1 - Satisfaction Guarantee
If any Independent member or Customer is unsatsfed with any service or products, WOR(l)D Global offers a 100% 7 (seven) days money-back guarantee from the date the service is actvated or from the delivery of products. Please note that shipping charges, wire transfer fees and sales and service taxes are not refundable.
Returns of the purchase price consttute an member's voluntary request to cancel. All refunds will be processed within 15 business days.

7.2 - Return of Sales Aids by members Upon Cancellation
Upon cancellaton of an member's Agreement, the member may return sales aids held in his or her inventory for a refund. members may only return sales aids that he or she personally purchased from
WOR(l)D (purchases from other members or third partes are not subject to refund) within 12 months prior
to the date of cancellaton so long as the materials are unopened and in Resalable con-

diton. Upon receipt of Resalable sales aids, the member will be reimbursed 90% of the net cost of the original purchase price(s). Shipping charges incurred by an member when the sales aids were purchased will
not be refunded. If the purchases were made through a credit card, the refund will be credited back to the
same account.

SECTION 8 - DISPUTE RESOLUTION AND DISCIPLINARY PROCEEDINGS
8.1 - Disciplinary Sanctions
Violaton of the Agreement, these Policies and Procedures, violaton of any common law duty, in- cluding
but not limited to any applicable duty of loyalty, any illegal, fraudulent, deceptve or uneth- ical business conduct, or any act or omission by an member that, in the sole discreton of the Com - pany may damage its reputaton or goodwill, may result, at WOR(l)D's discreton, in one or more of the following correctve measures:

Issuance of a writen warning or admoniton;
Requiring the member to take immediate correctve measures;
Impositon of a fne, which may be withheld from Bonuses and Commissions; Loss of rights to one or more
Bonus or Commission payments;
WOR(l)D may withhold from an member all or part of the member's Bonuses and Commissions during the
period that WOR(l)D is investgatng any conduct allegedly in violaton of the Agreement. If an member's
business is canceled for disciplinary reasons, the member will not be enttled to recover any Commissions
withheld during the investgaton period;
Suspension of the individual's member Agreement for one or more pay periods; Involuntary terminaton of
the ofender's member Agreement;
Any other measure expressly allowed within any provision of the Agreement or which WOR(l)D deems
practcable to implement and appropriate to equitably resolve injuries caused par- tally or exclusively by
the member's policy violaton or contractual breach;
In situatons deemed appropriate by WOR(l)D, the Company may insttute legal proceedings for monetary
and/or equitable relief.

8.2 - Grievances and Complaints
When an member has a grievance or complaint with another member regarding any practce or con- duct in
relatonship to their respectve WOR(l)D businesses, the complaining member should frst report the problem to his or her Sponsor who should review the mater and try to resolve it with the other party's upline
sponsor.
If the mater involves interpretaton or violaton of Company policy, it must be reported in writng to the
member Services Department at the Company. The member Services Department will review the facts and attempt to resolve it.

8.3 - Arbitration
Any controversy or claim arising out of or relatng to the Agreement, or the breach thereof, shall be setled
by arbitraton administered by Colombia under its Commercial Arbitraton Rules, and judgement on the
award rendered by the arbitrator may be entered in any court having jur- isdicton there of. members waive
all rights to trial by jury or to any court. All arbitraton proceed-

ings shall be held in Colombia. All partes shall be enttled to all discovery rights pursuant to any Procedure.
There shall be one arbitrator, an atorney at law, who shall have expertse in business law transactons
with a strong preference being an atorney knowledgeable in the direct selling in- dustry, selected from the
panel that the Colombia Arbitraton Panel provides. Each party to the ar- bitraton shall be responsible for
its own costs and expenses of arbitraton, including legal and fling fees. The decision of the arbitrator shall
be fnal and binding on the partes and may, if necessary, be reduced to a judgement in any court of competent jurisdicton. This agreement to arbitraton shall survive any terminaton or expiraton of the Agreement.
Nothing in these Policies and Procedures shall prevent WOR(l)D from applying to and obtaining from any
court having jurisdicton a write of atachment, a temporary injuncton, preliminary injuncton, permanent
injuncton or other relief available to safeguard and protect WOR(l)D's interest prior to, during or following
the fling of any arbitraton or other proceeding or pending the renditon of a decision or award in connecton with any arbitraton or other proceeding.

8.4 - Governing Law, Jurisdiction and Venue
Jurisdicton and venue of any mater not subject to arbitraton shall reside exclusively in Colombia, State of
Colombia. The law of Colombia shall govern all other maters relatng to or arising from the Agreement.

SECTION 9 - INACTIVITY, RECLASSIFICATION, AND CANCELLATION
9.1 - Effect of Cancellation
So long as an member remains actve and complies with the terms of the member Agree- ment and
these Policies and Procedures, WOR(l)D shall pay Commissions to such member in ac- cordance with the
Compensaton Plan. An member's Bonuses and Commissions consttute the entre consideraton for the
member's eforts in generatng sales and all actvites related to generatng sales (including building a
downline organizaton).
Following an member's non-renewal of his or her member Agreement, cancellaton for inactvity, or voluntary
or involuntary cancellaton of his or her member Agreement (all of these methods are col- lectvely referred
to as "cancellaton"), the former member shall have no right, ttle, claim or interest to the marketng organizaton which he or she operated, or any Commission or Bonus from the sales generated by the organizaton.
An member whose business is cancelled will lose all rights as an member.
This includes the right to sell WOR(l)D Products and Services and the right to receive future Com- missions,
Bonuses, or other income resultng from the sales and other actvites of the member's former downline
sales organizaton. In the event of cancellaton, members agree to waive all rights they may have, including
but not limited to property rights, to their former downline organizaton and to any Bonuses, Commissions
or other remuneraton derived from the sales and other actvites of his or her former downline organizaton.
Following an member's cancellaton of his or her mem- ber Agreement, the former member shall not hold
himself or herself out as a WOR(l)D member and shall not have the right to sell WOR(l)D products or services.
An member whose member Agreement is canceled shall receive Commissions and Bonuses only for the
last full pay period he or she was actve prior to cancellaton (less any amounts withheld dur- ing an investgaton preceding an involuntary cancellaton).

9.2 - Cancellation For Inactivity
If an member does not earn a Commission or Bonus for one year, his or her member

Agreement will be cancelled for inactvity.

9.3 - Involuntary Cancellation
An member's violaton of any of the terms of the Agreement or violaton of any document, rules or policy approved be the Company, including any amendments that may be made by WOR(l)D in its sole discreton, may
result in any of the sanctons or measures listed in Secton 8.1, including the in- voluntary cancellaton of his
or her member Agreement. Cancellaton shall be efectve on the date on which writen notce is mailed,
faxed, or delivered to an express courier, to the member's last known address (or fax number), or to
his/her atorney, or when the member receives actual notce of cancellaton, whichever occurs frst.

9.4 - Voluntary Cancellation
A partcipant in this network marketng plan has a right to cancel at any tme, regardless of reason. Cancellaton must be submited in writng to the Company via mail, fax, or info@worldgn.com The writen notce must
include the member's signature, printed name, address, and member Nickname.
If an member is also subscriber to WOR(l)D's services, the member's service agreement shall con- tnue in
force unless the member also specifcally requests that the service agreement also be can- celled.

9.5 - Non-renewal
An member may voluntarily cancel his or her member Agreement. WOR(l)D may also elect not to renew, at
its sole discreton, an member's Agreement upon its anniversary date.

9.6 - Customer Status Following Cancellation
If an member is also a WOR(l)D service subscriber, and his or her member Agreement is cancelled for any reason, but he or she contnues to purchase WOR(l)D services, the former member will be classifed as a retail
customer.

SECTION 10 - DEFINITIONS
Member - A member who has received a Commission during the preceding twelve months and who has not
had his or her member Agreement voluntarily or involuntarily cancelled.
Actve Rank - The term "actve rank" refers to the current rank of an member, as determ- ined by the
WOR(l)D Compensaton Plan, for any month. To be considered "actve" relatve to a partcular rank, an
member must meet the criteria set forth in the WOR(l)D
Compensaton Plan for his or her respectve rank. (See the defniton of "Rank" below.) Agreement
- The contract between the Company and each member includes the member Applicaton and Agreement, the WOR(l)D Statement of Policies and Procedures, WOR(l)D Terms and Conditons, WOR(l)D Compensaton Plan and WOR(l)D Terms of Service, all in their current form and as amended by WOR(l)D in
its sole discreton. These documents are collectvely referred to as the "Agreement."
Cancel - The terminaton of an member's business. Cancellaton may be either voluntary, involun- tary,
through non-renewal or inactvity.
Genealogy Report - A report generated by WOR(l)D that provides critcal data relatng to the iden- ttes of
members, sales informaton, and enrolment actvity of each member's Marketng Organiza- ton. This report
contains confdental and trade secret informaton which is
proprietary to WOR(l)D.

Immediate Household - Heads of household and dependent family members residing in the same house.
Ofcial WOR(l)D Material - Literature, audio or video tapes, and other materials developed, prin- ted, published and distributed by WOR(l)D Corporate to members.
Personal Producton - Moving WOR(l)D products or services to an end consumer for personal use. Qualifed An member must have at least one personally sponsored and Actve member on both his or her lef and right
legs.
Rank - The "ttle" that an member has achieved pursuant to the WOR(l)D Compensaton Plan. Re - cruit For purposes of WOR(l)D's Confict of Interest Policy (Secton 3.7), the term "Recruit" means:

(a) Actual or attempted solicitation, enrolment, encouragement, o r effort to influence in any
other way, either directly, indirectly, or through a third party, another WOR(l)D member or Customer to enrol or participate in another multilevel marketing, network marketing or direct sales opportunity.
(b) The conduct described in subsection (a) constitutes recruiting even if the member's actions are in
response to an inquiry made by another member or Customer.

Resalable —Sales aids shall be deemed "resalable" if each of the following elements is satsfed: 1) they are un
opened and unused; 2) packaging and labelling has not been altered or damaged; 3) they are in a conditon
such that it is a commercially reasonable practce within the trade to sell the sales aids at full price; 4) it is returned to WOR(l)D within one year from the date of purchase. Any sales aids that are clearly identfed at
the tme of sale as non returnable, discontnued, or as a seasonal item, shall not be resalable.
Sales Volume – Each Product/Service is assigned a point value and the Compensaton Plan is based on the accumulaton of these points.
Sponsor — A member who enrols a Customer or another member into the Company, and is listed as the
Sponsor on the member Applicaton and Agreement. The act of enrolling others and training them to become members is called "sponsoring."

